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Abstract
Background: A growing body of evidence demonstrates that text messaging-based programs (short message service [SMS])
on mobile phones can help people modify health behaviors. Most of these programs have consisted of automated and sometimes
interactive text messages that guide a person through the process of behavior change.
Objective: This paper provides guidance on how to develop text messaging programs aimed at changing health behaviors.
Methods: Based on their collective experience in designing, developing, and evaluating text messaging programs and a review
of the literature, the authors drafted the guide. One author initially drafted the guide and the others provided input and review.
Results: Steps for developing a text messaging program include conducting formative research for insights into the target
audience and health behavior, designing the text messaging program, pretesting the text messaging program concept and messages,
and revising the text messaging program.
Conclusions: The steps outlined in this guide may help in the development of SMS-based behavior change programs.
(JMIR mHealth uHealth 2015;3(4):e107)   doi:10.2196/mhealth.4917
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Introduction
A growing body of evidence indicates that text messaging-based
programs (short message service [SMS]) on mobile phones can
help people modify health behaviors [1-3]. Text messaging
programs related to health behaviors have been used in a variety
of contexts including HIV prevention, medication adherence,
pregnancy education, substance use/smoking cessation, weight
loss, diabetes management, and depression [2,3]. Many of these
programs have consisted of a series of automated and interactive
text messages that guide a person through the process of
behavior change.
Text messaging-based programs may be effective for several
reasons [1]. Text messages are generally sent by an automated
system to the user according to a preset schedule. Studies
indicate that text messages are very likely to be read within
minutes of being received [4,5]. In contrast to most behavior
change programs, they do not require the user to seek out
information and support to maintain engagement (eg, by going
to a website) [5]. Thus, despite their brevity and text-based
limitations, they may have a readership and engagement
advantage over other communication modalities [2]. Text
messages may be helpful because they provide short, timed
bursts of information throughout the day, which are constant
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reminders of a behavior change goal [5]. This aspect of text
messages may maintain goal saliency and confer value beyond
the specific content of the behavior change information they
contain [3]. Also distinctive of text messaging programs is their
ability to provide support and advice in-the-moment or
near-the-moment of decision making. This element may be
especially important for individuals who are facing strong
cravings or recovering from addictions, for which real-time
support may make a difference [4]. Finally, text messaging
programs that are automated can be designed to mirror elements
of in-person counseling, such as by offering tailored advice,
behavioral monitoring, goal setting, feedback, and other
important behavior change techniques [3,5].
Given the widespread use of texting and mobile phones and the
evidence base to support their use, numerous text messaging
programs have been developed globally. Current initiatives by
the World Health Organization (WHO) such as “Be He@lthy,
Be Mobile” and other governmental initiatives exist to address
noncommunicable diseases and other health issues worldwide
[6]. While there remain privacy concerns associated with text
messaging [7], large public health and medical systems in the
United States and the United Kingdom have integrated text
messaging into their offerings for the public [8,9]. Given the
high mobile penetration in the United Kingdom [10], the
National Health Service (NHS) rolled out a text messaging
program that was integrated into routine clinical services in
2014. The Veterans Health Administration (VHA), the largest
health care system in the United States, is in the process of
developing a similar program [9]. In addition, in 2013, almost
half of US state quitlines that provide phone counseling offered
their callers quit smoking text messaging in addition to regular
phone counseling services [11,12]. Thus, text messaging has
become an acceptable communication platform for achieving
public health goals, both in large governmental health systems
(ie, NHS and VHA) and in smaller, independent ones.
This paper supports the development of text messaging programs
for behavior change and provides guidance on the steps to
develop such a program. To date, few published resources exist
that describe the process of developing a text messaging program
for health behavior change [13,14], and those that do exist are
mainly limited to technical aspects of development.
Methods
The authors drew from the evidence base in recommending
specific steps for designing and developing text messaging
programs, though this evidence was limited (exceptions include
Head et al [3]). Where evidence was lacking, this guide drew
on insights gleaned from the collective experience of the authors
in designing, developing, and evaluating programs in the United
States, United Kingdom, and New Zealand for health behavior
change in the areas of smoking cessation, physical activity,
healthy eating, and weight management [1,2,5,15-22]. One
author (LCA) drafted the guide and the others provided input
and review.
Results
Steps for Developing a Text Messaging Program
Text messaging programs should follow the same phases of
development that are typical for any health communication
material [23]. As with other programs, once a text messaging
program has been developed and pretested, additional evaluation
is recommended to determine its efficacy and, after
dissemination, its effectiveness. Figure 1 displays the
recommended steps for developing and pretesting a text
messaging health behavior program [23]. Prior to beginning the
design process, formative research should provide the basis for
understanding key behavior change mechanisms for the health
behavior and population of interest (Step 1). The remainder of
this paper will focus on Step 2 (designing the text messaging
program) and will also touch on Steps 3 and 4 (pretesting and
revising the program).
Step 2: Designing the Text Messaging Program
Step 2a: Choose the Behavior Change Goal and Target
Audience
Health behavior change goals should be selected based on a
balance of health priorities and characteristics of the target
audience, such as readiness to change. For example, the target
audience may be pregnant smokers and the behavior change
goal may be smoking cessation among those who are interested
in quitting. For a more detailed discussion on choosing a
behavior change goal and selecting a target audience, see the
National Cancer Institute (NCI)’s Making Health
Communication Programs Work [23]. One consideration that
is specific to mobile phones is whether a text messaging program
is a good match for the target audience. Factors may include
whether the target audience owns a mobile phone, and whether
they have a data plan or unlimited text messaging, so that they
will not incur charges when receiving messages or responding
to the program. For US populations, Pew Research Center’s
Internet & American Life Project provides useful information
on the digital media habits of segments of the US population,
including those segmented by age, gender, ethnicity, and other
demographic factors [24]. In the case of pregnant smokers, the
ubiquity of mobile phone ownership among women between
the ages of 18 and 49 years makes the technology a good fit for
the audience [25].
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Figure 1. Steps for developing a text messaging program.
Step 2b: Choose the Communication Objectives and
Behavioral Techniques
Consideration needs to be given to the communication objectives
and behavioral techniques that will be used to promote change
in the targeted behavior. Communication objectives generally
consist of beliefs, attitudes, and knowledge that people will
learn by participating in a given program [23], and behavioral
techniques are the actions that people should take to make the
targeted behavior change [26]. Communication objectives and
behavioral techniques should be based on theory and insights
from formative research or other existing research about the
factors influencing behavior.
Once communication objectives and behavioral techniques are
identified, consideration should be given to how they can be
supported by the attributes of text messaging as a modality.
Some theoretical constructs may be especially well-suited to
mobile communication, such as the Health Belief Model’s
construct of cue to action [27] and the use of implementation
intentions [28], which prompt the setting of goals around if-then
statements (ie, “If I finish work, then I will head to the gym for
a workout.”). Likewise, some behavioral techniques, such as
tracking of daily goals and receiving feedback on goals, readily
lend themselves to mobile programs [26]. For example, in a
study about binge drinking behaviors, Suffoletto et al [29]
designed their text messages around constructs such as
self-monitoring, positive feedback, perceived barriers, and
behavioral intentions, drawing from the Health Belief Model,
the Information Motivation Behavior Model, and the Theory
of Planned Behavior.
We recommend a logic model or behavioral schematic to outline
how a particular program’s text message components (inputs)
fit with theoretical constructs and proximal and longer-term
behavioral and health outcomes. Figure 2 presents a logic model
relating the program components of Text2Quit, a smoking
cessation text messaging program based on social cognitive
theory, to intermediate, proximal, and health outcomes (based
on Abroms et al [15]). Text2Quit program components include
text messages that contain information on benefits of and
barriers to quitting smoking, a quit plan, and an ex-smoker story
about quitting from a quitpal, or peer coach. The program also
contains text message-based tools for tracking cigarettes smoked
and obtaining help if craving cigarettes or smoking. These are
hypothesized to affect intermediate constructs, which in turn
affect quitting smoking. For example, a person’s understanding
of the benefits of and barriers to quitting, sense of social support,
self-efficacy, and ability to self-regulate when having a craving
are hypothesized to affect proximal outcomes. These may
include making quit attempts or calling a quitline, and ultimately
impact the person’s likelihood of quitting smoking.
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Figure 2. Logic model for Text2Quit, a smoking cessation SMS text messaging program based on social cognitive theory.
Step 2c: Design the Framework for the Program
The framework for the program provides an overarching plan
of how messages are sent to users. The framework should
include a description of the timing and frequency of messages,
as well as indicate the kinds of messages that will “check-in”
on users (surveys) and the keywords users will be able to use
to ask for additional help in times of need. For an example of
a framework and message library, see the QuitNowTxt message
library [30]. In designing the framework, decisions may need
to be made about the following key issues.
Frequency of Messages
The frequency of messages should address the need for the
program to communicate key information without overwhelming
or burdening the user. Often, text messaging programs send out
at least one message/day during key behavior change periods
and fewer messages (eg, 3 messages/week) in less acute phases.
Depending on the health behavior being targeted, fewer or more
text messages per day may be appropriate. For example,
Text2Quit sends 5 messages on the quit date, daily messages
in the first week after the quit date, and 3 messages per week
in the weeks after that [16]. For users who are frequent texters,
message frequency may need to be higher so that messages
stand out from the many texts they already send and receive
daily. It should be noted that some programs only send out texts
when a user requests information. For example, SexInfo, a
sexual health information service, is a reactive service that
replies when the user initiates a question/query to the system
[31].
Balance of Message Quantity and Importance
The science on message frequency and quantity has not yet
identified the ideal “dose.” Poorman et al [32] suggested from
a systematic review of the SMS health behavior literature that
participants may be better retained if message quantity is varied
over time, while Head et al [3] reported that programs with
decreasing message frequency were more effective than those
with constant message frequencies. A common criticism of
these types of programs is that the program sends out “too many
messages” [15]. Another related consideration, especially among
programs targeting addictive behaviors like eating or smoking,
is that the messages may act as a trigger for the behavior that
is to be avoided. Abroms et al [15] found that while overall the
program was effective, some participants reported that the texts
were a trigger for smoking.
Timing of Messages
The timing of messages may be related to both the content of
the messages (eg, what the messages ask the user to do), the
daily routine of the user (eg, when the user is free to consider
the text message), and the nature of the behavior change (eg,
what time of day is appropriate for targeting that behavior).
Consideration also needs to be given to what will trigger the
messages (ie, date of enrollment or behavior change, in a weekly
cycle). In Papua New Guinea, a text messaging program aimed
at providers treating malaria patients was found to be most
acceptable in the mornings and during work hours, to help
facilitate the usefulness of the reminders [33]. While 2 messages
per day were found to be acceptable, providers did not like their
repetitiveness over time [33]. A study of binge drinking
behaviors concentrated messages in the days leading up to and
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during the weekends, when binge drinking was more likely to
occur [29]. Another study found that adolescent girls preferred
the message timing to vary, as it was seen to be less “robotic”
if the message timing was unpredictable [34].
Nature of Interaction With the Program
Interaction, or bidirectional messaging, is helpful to promote
engagement in a program. Shneiderman lists “Eight Golden
Rules of Interface design,” of which the following may be
especially relevant for SMS programs: provide consistency,
offer short-cuts, offer error prevention (ie, “Did you mean this?”
or “We didn’t understand you.”) and provide responsive
feedback for user-initiated actions [35]. Opportunities for
interaction in an SMS program can occur around surveys (eg,
“Are you ready to quit? Reply 1 if you are ready or 2 if you are
not ready”), with tracking (eg, “How many cigarettes did you
smoke yesterday? Reply and see if you met your goal.”) and
with keywords. Keywords are words that the user can send into
the system at any time for additional help (eg, a user texts the
keyword “CRAVE” if having a craving and receives an
immediate reply with additional help). Keywords should be
limited in number, so that users can easily remember them and
use them as needed. By responding to a program survey or using
keywords, users can expect to receive positive feedback or an
actionable reply from the program. One way to promote
interaction is to “gamify” the interaction, providing the user
with points that the system can track over time for key types of
interaction with the system. Abroms et al used a trivia game as
a means of distracting the user during smoking cravings [15].
In Bauer et al’s weight management program [36], responses
to check-in questions about eating and physical activity elicited
an appropriate automatic response relating to encouragement,
motivation, positive reinforcement, or reminders. The algorithms
for an automatic text messaging program need to consider
human error and include a variety of responses. For example,
it might be helpful for the program to recognize common
misspellings or typos, so that it will still respond appropriately
rather than ignore messages. Regardless of program type, it is
important to have an automated message for potential emergency
texts and to have protocols in place to manage anticipated or
even unanticipated events that may need to be handled by a live
person. One solution is to have a real person/provider monitor
messages for responses such as, “I have a headache, please help”
that the program might not otherwise recognize. Another
solution would be to have an automated response that says that
the program does not recognize the response and to contact
emergency services in the case of a medical emergency. For
example, if a person replies to a computer-generated survey
with a high-risk response (eg, with a high blood sugar reading
or severe weight loss), the response triggers an alert to a
clinician who then contacts the patient. In another example,
following the release of inpatients from an eating disorders
program, one study [37] had staff monitor incoming
communication so that if patient responded that they were
bingeing, a provider would follow-up with a personalized
response rather than allow an automated reply to go through.
Source of Messages
The source of text messages is generally the program name (eg,
SmokefreeTXT or CDC), so it is easily recognized by the
participant as coming from the program. However, automated
messages may be supplemented with messages from a real
person/counselor/clinician. Even within automated program
messages, the message source can vary with some messages
coming from the program and others from a specific “person”
who is part of the program. For example, in Text2Quit, some
messages come from a fictitious quit pal who offers social
support (eg, Erika/Text2Quit). In other programs, users are
paired with an actual quit buddy to interact via text and who
supports their quit attempt [38].
Degree to Which the Program Will Be Tailored
A decision has to be made as to whether the program will run
as a single generic program, with all users receiving the same
content, whether there will be different versions (or protocols)
for different types of users, or even whether individually tailored
versions of the program may be offered. In general, creating
extra protocols or tailoring to individual characteristics can be
more expensive and therefore should be carefully thought
through ahead of time. Tailored protocols may be considered
because they can result in higher readership, higher message
recall, perceptions of higher personal relevance, and in some
cases, greater behavior change [39]. Some evidence exists to
support the use of tailored text messaging programs [3,40].
Kharbanda et al [40] found it was helpful to add a child’s name
to a text message about immunizations and follow-up vaccines,
because it was more salient for parents. In another study,
adolescent participants expressed that it would be more
appealing if they were asked how they were feeling and the
responses were tailored directly to them [34]. Logic can be built
so that participants receive different message content based on
their stage of change, readiness, and timing around key
behaviors of interest (ie, quitting or birth of baby). This logic
can be assigned from the outset, or can be modified based on
responses to messages received by the program.
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Table 1. Message examples based on approach.
Example messageBehavioral approach
Your baby is now 1 month old. Congrats! Remember to keep putting baby
to sleep on his/her back to avoid SIDS.
1. Provide health information, advice, and tips, often tailored around
user characteristics
On what date will you quit smoking?2. Ask users to set goals
Track your exercise. Reply with the number of minutes you exercised yester-
day.
3. Provide opportunities for tracking progress
Congrats! You met your goal.4. Provide reinforcement for goals that are met
Your appointment is tomorrow.5. Offer reminders (eg, to take vitamins, to follow through with goals)
Hi! My name is Mary. I’ve been through this and losing weight is tough. But
if you stick with it, you’ll make it.
6. Offer social support
Supplemental In-Person Interaction
Models of mobile programs include programs that stand alone
(eg, SmokefreeTXT) [41] or programs that supplement other
existing programs such as face-to-face group counseling [42],
phone counseling at quitlines, or those that supplement
interactive websites. In cases in which texting supplements a
larger program, mobile communication can be thought of as
additional touch points to reinforce messaging from counseling
sessions or Internet programs. To date, most text messaging
programs for behavior change that have been evaluated have
been stand-alone programs [16,17], and evidence to support
their use as a supplemental platform (in addition to other
in-person or mobile/Web-based components) is mixed [43,44].
Privacy Concerns
Text messaging is not a secure technology and, therefore, has
risks associated with it for transmitting personal health
information. This is especially a sensitive issue when programs
will include personal health information and originate from a
Health Insurance Portability and Accountability Act (HIPAA)
covered entity, within the US context [7], or meet other health
care-related privacy standards internationally. One way to make
risks more transparent to participants is to disclose them in clear
language at the time of signing up. Privacy risks are detailed in
the terms and conditions of program use and explicitly state
that text messaging is not secure, and that by signing up, the
subscriber agrees to the risks. One example is how the NCI
describes their terms of service online for the use of
SmokefreeTXT [45]. A similar disclosure will be included in
the roll-out of the Veteran Administration’s Annie text
messaging system, which is currently being pilot tested and will
perform a variety of functions including the collection of blood
pressure readings [9].
Step 2d: Write the Message Library
The message library is a database of specific messages that will
be sent to the user. Messages need to be written for each case
supported by the program. Messages need to be 160 characters
(including spaces) or less to be delivered as a single text message
to a mobile phone, unless the users have smartphones. When
necessary, messages may be split between 2 text messages to
accommodate additional content. For an example of an existing
message library, see QuitNowTxt message library [30]. Once
written, a message library can be checked—by coding each
message for its content—to see that it conforms to the planned
communication objectives and behavioral techniques [26].
The following are some considerations when writing the
message library.
Messages Can Take Many Forms
Messages can be based on many behavioral approaches
including providing information or advice, asking users to track
behaviors, providing feedback on goals, offering reminders,
providing positive reinforcement, or providing social support
(see Table 1 for examples). Chib et al [46] used texting to ask
quiz questions about HIV transmission and testing. We
recommend limiting each message to a single topic or actionable
item.
Message Style
Assuming the source is a credible health entity, the language
should fit the professional character of the organization and not
be inclined to use slang, too many abbreviations (eg, “how r u
doin?”), or informal punctuation (eg, “well done!!!!”). Our
experience is that users find this type of language to be
unprofessional coming from a credible health source. According
to Ranney et al [34], even teens expressed that they did not like
slang used in health messages.
Literacy Demands of Target Audience
Once the message library is drafted, check the literacy demands
associated with the messages. This can be done using the
Flesch-Kincaid Grade Level Test or Flesch Reading Ease test
tool to determine the readability of the messages. In general,
shorter words and sentences have lower literacy demands.
Generally, for an adult audience, an 8th-grade reading level is
considered the maximum recommended reading level [13], and
in some cases, a lower reading level may be necessary. Further,
with populations that may have low English literacy, but higher
literacy in another language, a text messaging program can offer
a translated version. For example, the program Text4Health
provided parents with the option of switching the program
language as follows: “To receive messages in Spanish, text
ESPANOL” [40].
Mobile Phone or Social Media Integration
Given that mobile phone penetration is at 64% among adults in
the United States [25], and there are up to an estimated 1.75
billion users globally [47], users are likely to be reading text
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.6http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
messages on mobile phones. This means that text messages can
be seamlessly linked to Web content to expand their content in
the form of mobile Web pages, videos, audio, games, and social
media. Increasingly, text messaging programs are being built
in conjunction with mobile phone apps. The large-scale texting
program, text4baby, now has an app that can be downloaded to
support the text platform, as well as mobile Web pages offering
additional content to supplement approximately 50% of the text
messages [48]. However, because this adds additional
development costs, it is important to study whether the addition
of apps confers benefits to the end user. Additionally, social
media provides another low-cost extension for an SMS
intervention. In a weight-loss intervention for college students,
the enhanced group received Facebook content reinforced with
SMS content [44].
Build Automated Evaluation Into the Programming
The message library can be written to include periodic check-ins
about the program’s success. These may take the form of
surveying users about behavior change of interest (eg,
“Text2Quit: Have you smoked a cigarette over the past 7 days?
Reply 1 if yes or 2 if no”). These offer the opportunity to redirect
program messaging for the user (eg, If reply is 1: “Sorry to hear
you slipped; Here’s what you can do to get back on track.”), as
well serve the purpose of providing valuable data on participant
engagement and a program’s success [15]. Reminder text
messages can be effective in prompting users to reply, in order
to increase response rates for key program evaluation metrics.
One consideration related to response rates is that there is likely
to be more missing data with the increasing frequency of
check-ins. Thus, the importance of higher response rates will
need to be balanced against providing multiple opportunities to
check-in with users and obtain updates on their status.
Step 3. Pretesting the Text Messaging Program
Once the program is designed, we suggest building in a
pretesting phase to solicit feedback on the program and the
specifics of the message library. Based on feedback from this
phase, revisions should be made to improve the program.
Ideally, this process should be iterative and involve multiple
rounds of revisions and feedback [49]. The following are ways
to obtain feedback on the program.
Prior to Launch, Conduct Interviews With Target
Audience Members to Test the Program and Sample
Messages
In these interviews or focus groups, describe the program to
potential users, show them the message library (or portions of
it), and ask for feedback on specific messages (eg, see Ybarra
et al [49]). Users might be asked to rate messages for tone,
content, clarity, and persuasiveness. They could be asked to
rewrite messages that are objectionable, unclear, or otherwise
unsatisfactory. This might be done in-person, over the phone,
by email, or through a message board on a website. To simulate
receiving program text messages, part of the pretesting interview
may include sending sample text messages to the users’ phone
and asking for feedback on individual messages via SMS.
Launch Program for Pilot
There are a number of easy-to-use SMS platforms that provide
the opportunity to set up a program using a Web-based interface
that allows for the scheduling of text messages and provision
of interactive surveys, keywords, and branching logic (targeted
scheduling of messages and content). Some are free or low-cost
programs like TextIt and Ez Texting, and are especially
well-suited for use with a small group and for a limited period;
however, many others exist and can be found highlighted in
available resources like the mHealth Platform Compendium
[50], the Text Messaging in Healthcare Research Toolkit [13],
and the Mobile Messaging Toolkit [14]. Another low-cost
method for piloting is to send out program messages manually
to simulate the experience of an automated program. This can
be done with a program like Google Voice, so that messages
can be sent from a desktop.
Pilot Test the Program
After the program is up and running, feedback from users can
be obtained by running a short pilot test, such as 2-4 weeks in
length and with as few as 10-30 participants, and surveying
users about their experience [15,49,51,52]. Surveys may be
conducted by phone, on the Internet, or by SMS. Key areas to
examine in the pilot test include the following: What is the user
experience of being in the program? What about the program
is most and least engaging? Is there anything confusing or
annoying about the program? How is the message volume and
timing? Did participants unsubscribe? Did participants change
behavior? These issues can be addressed with both survey
questions and qualitative (long-response) feedback.
In addition to survey data, computer records of program use, if
available, reveal program engagement, and in some cases,
behavior change [39,53-56]. Ideally, computer records will
detail every instance of user interaction with the SMS system
(complete with time and date stamp) and the nature of that
engagement. It is important to understand how the program you
choose to utilize collects user data and what data are available
to you. For example, computer records can indicate at what
point users text in for additional help and/or how they are doing
in the program, assuming the program contains check-ins on
behavior change (eg, Did you exercise today?).
Additionally, the keyword STOP, a standard keyword across
programs for unsubscribing [13], provides a marker of program
disengagement. To understand disengagement, we recommend
using a 1-item survey at the point of unsubscribing. When users
unsubscribe with the keyword STOP, it is sometimes possible
to send a 1-item survey that asks for the reason(s) for
unsubscribing. This could be completed as an open-text response
or using a multiple-choice approach. Such feedback can be
valuable and differentiate between users who stop because they
have successfully changed their behavior and, therefore, no
longer need the program (eg, “already quit”) and those who find
the program unhelpful throughout (eg, “not helpful”). If a user
complains about receiving too many messages, this may be an
opportunity to offer a low-dose version of the program to keep
the user engaged and subscribed.
Test Alternate Versions of the Program
If possible, consider testing 2 (or more) versions of the program
to evaluate users’ experiences on key decision variables (eg,
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.7http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
program with and without a “buddy” protocol). Another option
is to change the program over time while monitoring key metrics
of success (eg, unsubscribe rates, engagement rates, levels of
behavior change). Once the program is launched, it is important
to be aware of different dissemination processes (including
public Web-based dissemination like that done for the NCI’s
texting programs) so as to not contaminate any randomized
controlled trials in which use of the program is assigned.
Iterate
Like other health behavior interventions, these text messaging
programs should be revised. Based on feedback from users
collected through surveys and computer records of use, the
programs should be constantly improved, and new versions
deployed for use.
Discussion
Based on the authors’ experiences of designing, developing,
trialing, and implementing text message behavior change
programs, it is important to have a good design process. Perhaps
one of the most important factors is to be flexible and responsive
to the input and feedback of your target audience: if they do not
enjoy the program they may disengage.
 
Acknowledgments
The team would like to acknowledge Leah Leavitt for her feedback on the draft.
Authors' Contributions
LA drafted the manuscript and CF, RW, JMV, and JSR provided feedback. JMV assisted with editing early drafts and JSR
incorporated feedback from subsequent reviews and edited the draft for final submission.
Conflicts of Interest
The George Washington University/Dr Lorien Abroms have licensed the Text2Quit and Quit4Baby programs to Voxiva Inc. Dr
Lorien Abroms has stock options in Voxiva Inc.
References
1. Whittaker R, Merry S, Dorey E, Maddison R. A development and evaluation process for mHealth interventions: Examples
from New Zealand. J Health Commun 2012;17 Suppl 1:11-21. [doi: 10.1080/10810730.2011.649103] [Medline: 22548594]
2. Free C, Phillips G, Galli L, Watson L, Felix L, Edwards P, et al. The effectiveness of mobile-health technology-based health
behaviour change or disease management interventions for health care consumers: A systematic review. PLoS Med
2013;10(1):e1001362 [FREE Full text] [doi: 10.1371/journal.pmed.1001362] [Medline: 23349621]
3. Head KJ, Noar SM, Iannarino NT, Grant HN. Efficacy of text messaging-based interventions for health promotion: A
meta-analysis. Soc Sci Med 2013 Nov;97:41-48. [doi: 10.1016/j.socscimed.2013.08.003] [Medline: 24161087]
4. Mobile Squared Report 2010. Commissioned by Singlepoint. Conversational Advertising URL: http://www.
mobilesquared.co.uk/media/27820/Conversational-Advertising_SinglePoint_2010.pdf [accessed 2015-12-07] [WebCite
Cache ID 6dbGyAIaN]
5. Douglas N, Free C. 'Someone batting in my corner': Experiences of smoking-cessation support via text message. Br J Gen
Pract 2013 Nov;63(616):e768-e776 [FREE Full text] [doi: 10.3399/bjgp13X674459] [Medline: 24267860]
6. World HO. Fighting the global health burden through new technology: WHO ITU joint agreement on mHealth for NCDs.
Presented at 66th World Health Assembly on mHealth for Non-communicable diseases. Geneva, May 2013 05:2013.
7. Karasz HN, Eiden A, Bogan S. Text messaging to communicate with public health audiences: How the HIPAA Security
Rule affects practice. Am J Public Health 2013 Apr;103(4):617-622. [doi: 10.2105/AJPH.2012.300999] [Medline: 23409902]
8. Marriot P, Hinshaw K, Nayar R, Emmerson C. Int J Intregr Care. Ipswich, MA: Health Policy Reference Center; 2013 Nov
20. Development of a Multi Matrix Multi Partner Telehealth Model in pregnancy care in South of Tyne and Wear, UK
URL: http://www.ijic.org/index.php/ijic/article/view/1408/2248 [accessed 2015-12-07] [WebCite Cache ID 6dc8SH1DU]
9. Evans N, Woods S. VA Connected Health: Annie, VA Text Messaging. 2015 Presented at: mHealth Symposium; June 9;
George Washington University.
10. Ofcom. Telecommunications Market Data Update Q4 2014. 2015 Apr 30. URL: http://stakeholders.ofcom.org.uk/
market-data-research/market-data/communications-market-reports/tables/q4-2014/ [accessed 2015-12-07] [WebCite Cache
ID 6dc8vjJ0o]
11. North American Quitline Consortium. 2013 Survey. 2013 Mar 11. FY2013 NAQC Annual Survey Results Were Presented
by Webinar URL: http://www.naquitline.org/?page=2013Survey [accessed 2015-07-02] [WebCite Cache ID 6dbHJ4mx5]
12. Abroms LC, Carroll P, Boal AL, Mendel J, Carpenter KM. Integrated phone counselling and text messaging services at
quitlines: An acceptability study. J Smok Cessat 2014 May 1:1-7. [doi: 10.1017/jsc.2014.11]
13. Schilling L, Bennett G, Bull S, Kempe A, Wretling M, Staton E. Text Messaging in Healthcare Research Toolkit.: Center
for Research in Implementation Science and Prevention (CRISP), University of Colorado School of Medicine; 2013. URL:
http://www.ucdenver.edu/academics/colleges/medicalschool/programs/crisp/training/toolkits/textingtoolkit/Documents/
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.8http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
Text%20Messaging%20in%20Healthcare%20Research%20Toolkit%202.pdf [accessed 2015-12-08] [WebCite Cache ID
6dc9lBl4R]
14. Morio M, Goertz H, Taliesin B, Wilson K. mHealth Mobile Messaging Toolkit: Selecting a Mobile Messaging Platform
Vendor. Seattle: PATH; 2014. URL: http://www.mobilemamaalliance.org/sites/default/files/
MobileMessagingToolkit-FNL-WEB_0.pdf [accessed 2015-12-08] [WebCite Cache ID 6dc9sgUmZ]
15. Abroms LC, Ahuja M, Kodl Y, Thaweethai L, Sims J, Winickoff JP, et al. Text2Quit: Results from a pilot test of a
personalized, interactive mobile health smoking cessation program. J Health Commun 2012;17 Suppl 1:44-53 [FREE Full
text] [doi: 10.1080/10810730.2011.649159] [Medline: 22548598]
16. Abroms LC, Boal AL, Simmens SJ, Mendel JA, Windsor RA. A randomized trial of Text2Quit: A text messaging program
for smoking cessation. Am J Prev Med 2014 Sep;47(3):242-250. [doi: 10.1016/j.amepre.2014.04.010] [Medline: 24913220]
17. Free C, Knight R, Robertson S, Whittaker R, Edwards P, Zhou W, et al. Smoking cessation support delivered via mobile
phone text messaging (txt2stop): A single-blind, randomised trial. Lancet 2011 Jul 2;378(9785):49-55 [FREE Full text]
[doi: 10.1016/S0140-6736(11)60701-0] [Medline: 21722952]
18. Dale LP, Whittaker R, Eyles H, Mhurchu CN, Ball K, Smith N, et al. Cardiovascular disease self-management: Pilot testing
of an mHealth healthy eating program. J Pers Med 2014;4(1):88-101 [FREE Full text] [doi: 10.3390/jpm4010088] [Medline:
25562145]
19. Whittaker R, Matoff-Stepp S, Meehan J, Kendrick J, Jordan E, Stange P, et al. Text4baby: Development and implementation
of a national text messaging health information service. Am J Public Health 2012 Dec;102(12):2207-2213. [doi:
10.2105/AJPH.2012.300736] [Medline: 23078509]
20. Waterlander W, Whittaker R, McRobbie H, Dorey E, Ball K, Maddison R, et al. Development of an evidence-based mHealth
weight management program using a formative research process. JMIR Mhealth Uhealth 2014;2(3):e18 [FREE Full text]
[doi: 10.2196/mhealth.2850] [Medline: 25098337]
21. Whittaker R, Maddison R, McRobbie H, Bullen C, Denny S, Dorey E, et al. A multimedia mobile phone-based youth
smoking cessation intervention: Findings from content development and piloting studies. J Med Internet Res 2008;10(5):e49
[FREE Full text] [doi: 10.2196/jmir.1007] [Medline: 19033148]
22. Abroms L, Padmanabhan N, Evans W. eHealth applications: Promising strategies for behavior change. In: Noar SM,
Harrington NG, editors. Mobile Phones for Health Communication to Promote Behavior Change. NY: Routledge; 2011.
23. National Cancer Institute, Public Health Service, National Institutes of Health. Making Health Communication Programs
Work. 2002. URL: http://www.cancer.gov/publications/health-communication/pink-book.pdf [accessed 2015-07-06]
[WebCite Cache ID 6dbI2o7Zp]
24. Pew Research Center. Internet, Science & Tech: Mobile. 2015. URL: http://www.pewinternet.org/fact-sheets/
mobile-technology-fact-sheet/ [accessed 2015-07-02] [WebCite Cache ID 6dbI7ftMZ]
25. Pew Research Center. Mobile Technology Fact Sheet. 2014. URL: http://www.pewinternet.org/fact-sheets/
mobile-technology-fact-sheet/ [accessed 2015-07-02] [WebCite Cache ID 6dbI98z8H]
26. Michie S, Free C, West R. Characterising the 'Txt2Stop' smoking cessation text messaging intervention in terms of behaviour
change techniques. J Smok Cessat 2012 Aug 1;7(1):55-60. [doi: 10.1017/jsc.2012.12]
27. Riley WT, Rivera DE, Atienza AA, Nilsen W, Allison SM, Mermelstein R. Health behavior models in the age of mobile
interventions: Are our theories up to the task? Transl Behav Med 2011 Mar;1(1):53-71 [FREE Full text] [doi:
10.1007/s13142-011-0021-7] [Medline: 21796270]
28. Adriaanse MA, Gollwitzer PM, De Ridder Denise T D, de Wit John B F, Kroese FM. Breaking habits with implementation
intentions: A test of underlying processes. Pers Soc Psychol Bull 2011 Apr;37(4):502-513. [doi: 10.1177/0146167211399102]
[Medline: 21317315]
29. Suffoletto B, Callaway CW, Kristan J, Monti P, Clark DB. Mobile phone text message intervention to reduce binge drinking
among young adults: Study protocol for a randomized controlled trial. Trials 2013;14:93 [FREE Full text] [doi:
10.1186/1745-6215-14-93] [Medline: 23552023]
30. National Cancer Institute. Resources for Healthcare Professionals: QuitNow TXT Message Library. 2015. URL: http:/
/smokefree.gov/health-care-professionals [accessed 2015-07-06] [WebCite Cache ID 6dbIGMgAD]
31. Levine D, McCright J, Dobkin L, Woodruff AJ, Klausner JD. SEXINFO: A sexual health text messaging service for San
Francisco youth. Am J Public Health 2008 Mar;98(3):393-395. [doi: 10.2105/AJPH.2007.110767] [Medline: 18235068]
32. Poorman E, Gazmararian J, Parker RM, Yang B, Elon L. Use of text messaging for maternal and infant health: A systematic
review of the literature. Matern Child Health J 2015 May;19(5):969-989. [doi: 10.1007/s10995-014-1595-8] [Medline:
25081242]
33. Kurumop SF, Bullen C, Whittaker R, Betuela I, Hetzel MW, Pulford J. Improving health worker adherence to malaria
treatment guidelines in Papua New Guinea: Feasibility and acceptability of a text message reminder service. PLoS One
2013;8(10):e76578 [FREE Full text] [doi: 10.1371/journal.pone.0076578] [Medline: 24116122]
34. Ranney ML, Choo EK, Cunningham RM, Spirito A, Thorsen M, Mello MJ, et al. Acceptability, language, and structure of
text message-based behavioral interventions for high-risk adolescent females: A qualitative study. J Adolesc Health 2014
Jul;55(1):33-40 [FREE Full text] [doi: 10.1016/j.jadohealth.2013.12.017] [Medline: 24559973]
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.9http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
35. Shneiderman B. Shneiderman's Eight Golden Rules of Interface Design. URL: http://faculty.washington.edu/jtenenbg/
courses/360/f04/sessions/schneidermanGoldenRules.html [accessed 2015-09-15] [WebCite Cache ID 6dbIaEhSr]
36. Bauer S, de NJ, Timman R, Kordy H. Enhancement of care through self-monitoring and tailored feedback via text messaging
and their use in the treatment of childhood overweight. Patient Educ Couns 2010 Jun;79(3):315-319. [doi:
10.1016/j.pec.2010.03.014] [Medline: 20418046]
37. Bauer S, Percevic R, Okon E, Meermann R, Kordy H. Use of text messaging in the aftercare of patients with bulimia
nervosa. Eur Eat Disord Rev 2003;11:279-290.
38. Rodgers A, Corbett T, Bramley D, Riddell T, Wills M, Lin R, et al. Do u smoke after txt? Results of a randomised trial of
smoking cessation using mobile phone text messaging. Tob Control 2005 Aug;14(4):255-261 [FREE Full text] [doi:
10.1136/tc.2005.011577] [Medline: 16046689]
39. Naughton F, Prevost AT, Gilbert H, Sutton S. Randomized controlled trial evaluation of a tailored leaflet and SMS text
message self-help intervention for pregnant smokers (MiQuit). Nicotine Tob Res 2012 May;14(5):569-577. [doi:
10.1093/ntr/ntr254] [Medline: 22311960]
40. Kharbanda EO, Stockwell MS, Fox HW, Rickert VI. Text4Health: A qualitative evaluation of parental readiness for text
message immunization reminders. Am J Public Health 2009 Dec;99(12):2176-2178. [doi: 10.2105/AJPH.2009.161364]
[Medline: 19833982]
41. National Cancer Institute. SmokefreeTXT. 2015. URL: http://smokefree.gov/smokefreetxt [accessed 2015-07-02] [WebCite
Cache ID 6dbIhFR6R]
42. Spring B, Duncan JM, Janke EA, Kozak AT, McFadden HG, DeMott A, et al. Integrating technology into standard weight
loss treatment: A randomized controlled trial. JAMA Intern Med 2013 Jan 28;173(2):105-111 [FREE Full text] [doi:
10.1001/jamainternmed.2013.1221] [Medline: 23229890]
43. Boal A, Abroms L, Simmens S, Graham AL, Carpenter K. Combined quitline counseling and text messaging for smoking
cessation: A quasi-experimental evaluation. Nicotine Tob Res 2015 Oct 31. [doi: 10.1093/ntr/ntv249] [Medline: 26521269]
44. Napolitano MA, Hayes S, Bennett GG, Ives AK, Foster GD. Using Facebook and text messaging to deliver a weight loss
program to college students. Obesity (Silver Spring) 2013 Jan;21(1):25-31. [doi: 10.1002/oby.20232] [Medline: 23505165]
45. National Cancer Institute. SmokefreeTXT: Terms of Service. 2015. URL: http://smokefree.gov/smokefreetxt-terms [accessed
2015-07-02] [WebCite Cache ID 6dbJ39QeR]
46. Chib A, Wilkin H, Ling LX, Hoefman B, Van BH. You have an important message! Evaluating the effectiveness of a text
message HIV/AIDS campaign in Northwest Uganda. J Health Commun 2012;17 Suppl 1:146-157. [doi:
10.1080/10810730.2011.649104] [Medline: 22548607]
47. eMarketer. Smartphone Users Worldwide will Total 1.75 Billion in 2014. 2014 Jan 16. URL: http://www.emarketer.com/
Article/Smartphone-Users-Worldwide-Will-Total-175-Billion-2014/1010536 [accessed 2015-12-08] [WebCite Cache ID
6dcBulo8Q]
48. U.S. Department of Health and Human Services. Promoting Maternal and Child Health Through Health Text Messaging:
An Evaluation of the Text4baby Program Final Report. 2015 Feb. URL: http://www.hrsa.gov/healthit/txt4tots/
text4babyfinalreport.pdf [accessed 2015-07-02] [WebCite Cache ID 6dbJyHY8N]
49. Ybarra ML, Holtrop JS, Prescott TL, Strong D. Process evaluation of a mHealth program: Lessons learned from Stop My
Smoking USA, a text messaging-based smoking cessation program for young adults. Patient Educ Couns 2014
Nov;97(2):239-243. [doi: 10.1016/j.pec.2014.07.009] [Medline: 25103183]
50. Global mHealth Initiative. JHU mHealth Projects by Domain. 2015. URL: http://www.jhumhealth.org/#!resources/uyoxf
[accessed 2015-12-07] [WebCite Cache ID 6dbJ88Jfp]
51. Naughton F, Jamison J, Sutton S. Attitudes towards SMS text message smoking cessation support: A qualitative study of
pregnant smokers. Health Educ Res 2013 Oct;28(5):911-922 [FREE Full text] [doi: 10.1093/her/cyt057] [Medline: 23640985]
52. Abroms LC, Johnson PR, Heminger CL, Van Alstyne JM, Leavitt LE, Schindler-Ruwisch JM, et al. Quit4baby: Results
from a pilot test of a mobile smoking cessation program for pregnant women. JMIR Mhealth Uhealth 2015;3(1):e10 [FREE
Full text] [doi: 10.2196/mhealth.3846] [Medline: 25650765]
53. Whittaker R, Borland R, Bullen C, Lin R, McRobbie H, Rodgers A. Mobile phone-based interventions for smoking cessation.
Cochrane Database Syst Rev 2009(4). [doi: 10.1002/14651858.CD006611.pub2] [Medline: 19821377]
54. Devries KM, Kenward MG, Free CJ. Preventing smoking relapse using text messages: Analysis of data from the txt2stop
trial. Nicotine Tob Res 2013 Jan;15(1):77-82. [doi: 10.1093/ntr/nts086] [Medline: 22523120]
55. Balmford J, Borland R. How do smokers use a smoking cessation text messaging intervention? Nicotine Tob Res 2014
Dec;16(12):1586-1592. [doi: 10.1093/ntr/ntu111] [Medline: 25031312]
56. Balmford J, Borland R, Benda P. Patterns of use of an automated interactive personalized coaching program for smoking
cessation. J Med Internet Res 2008;10(5):e54 [FREE Full text] [doi: 10.2196/jmir.1016] [Medline: 19097975]
Abbreviations
CDC: Centers for Disease Control and Prevention
HIPAA: Health Insurance Portability and Accountability Act
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.10http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
mhealth: mobile health
NCI: National Cancer Institute
NHS: National Health Service
SMS: short message service
VHA: Veteran’s Health Administration
WHO: World Health Organization
Edited by G Eysenbach; submitted 08.07.15; peer-reviewed by V Moynihan, J Chen, C Aicken; comments to author 30.07.15; revised
version received 15.09.15; accepted 30.09.15; published 21.12.15
Please cite as:
Abroms LC, Whittaker R, Free C, Mendel Van Alstyne J, Schindler-Ruwisch JM
Developing and Pretesting a Text Messaging Program for Health Behavior Change: Recommended Steps
JMIR mHealth uHealth 2015;3(4):e107
URL: http://mhealth.jmir.org/2015/4/e107/ 
doi:10.2196/mhealth.4917
PMID:26690917
©Lorien C Abroms, Robyn Whittaker, Caroline Free, Judith Mendel Van Alstyne, Jennifer M Schindler-Ruwisch. Originally
published in JMIR Mhealth and Uhealth (http://mhealth.jmir.org), 21.12.2015. This is an open-access article distributed under
the terms of the Creative Commons Attribution License (http://creativecommons.org/licenses/by/2.0/), which permits unrestricted
use, distribution, and reproduction in any medium, provided the original work, first published in JMIR mhealth and uhealth, is
properly cited. The complete bibliographic information, a link to the original publication on http://mhealth.jmir.org/, as well as
this copyright and license information must be included.
JMIR mHealth uHealth 2015 | vol. 3 | iss. 4 | e107 | p.11http://mhealth.jmir.org/2015/4/e107/
(page number not for citation purposes)
Abroms et alJMIR MHEALTH AND UHEALTH
XSL•FO
RenderX
